
Ag Journalists and

Ag CommunicatorsAg Communicators

Partners in Communication



AAEA and Ethics

• American Agricultural Editors’ Association 

members have traditionally been concerned 

about ethics and the preservation of the 

integrity of ag media.integrity of ag media.

• Surveys conducted in 1988, 1998 and 2008 

have helped measure that concern.



Becoming too close to those they cover
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Injecting point of view
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Inherent difficulties of being objective
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Ag communicators should 

never attempt to 

influence ag journalists. influence ag journalists. 



AAEA Ethics Policies

• Codes of ethics for both writers and ag

communicators

• Case studies that help illustrate the code • Case studies that help illustrate the code 

of ethics

• New: an ethics curriculum for AAEA 

members and students



State of the Industry

• Fewer ag journalists

• Fewer resources (time and money)

• Greater need for unbiased, reliable • Greater need for unbiased, reliable 

information



Given the AAEA ethics 

policies, how can 

communicators work communicators work 

with journalists?



Example #1
Provide 

access to 

information 

that would 

otherwise 

not be not be 

available



Example #2
Make 

connections 

with sources 

journalists 

wouldn’t wouldn’t 

otherwise 

know about



Example #3
Access to 

farmers 

who can 

share their 

expertise



“Communicators provide a link for me with 

either published research, a farmer 

involved in a practice or issue, or 

sometimes, both. For a farm journalist with 

a daily deadline, ag communicators cut out 

a myriad of telephone calls and Internet a myriad of telephone calls and Internet 

searches for information.”

-- Editor, daily regional farm newspaper



“I often work with ag communicators and 
appreciate their help in finding farmer 
sources for stories. For example, if I’m 
planning a trip to work on a story and need 
additional story ideas and/or farmer contacts 
in that area, I sometimes rely on leads from 
ag communicators. Not all ag communicators ag communicators. Not all ag communicators 
operate the same, however. Sometimes 
they’re demanding and pester the heck out of 
you. Fortunately, that’s not the norm.”

-- Editor, national farm magazine



Thank you!

Karen Simon

Director of Communications

Iowa Soybean Association

ksimon@iasoybeans.com


